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	1. 1st Answer
In social  science, interviews refer to a method of collecting data that would
involve two or more people to exchange information with a series of questions
and answers. The question is designed by a researcher to elicit information from
the participants of interview on a particular topic or a set of topics. These topics
get informed by the research questions by the author. Interviews would usually
involve an in-person meeting between two people.
An individual would be wondering when he or she must choose the interviews as
the method of data collection. Also, they have an advantage over surveys, and
these can be adapted as an individual would learn more regarding the
information. It is important to recall the survey data methods of collection don’t
enable the researchers to change the questions that have been administered. All
the participants should be asked the same questions in the same manner.
The questions that have to put on the survey during the stage of design in order
to determine the data they get. In an interview, an individual would follow up on
new and unexpected topics emerging during the conversation. Trusting in
emergence and learning from the participants are known as hallmarks of
qualitative research. In this method, interviews refer to a useful method to employ
when he or she wants to know the story behind the response he or she may
receive in a written survey.
Interviews also tend to be useful when the topic is rather complex, and it needs
lengthy explanation or wants a dialogue between two individuals to investigate.
Also, an interview may be the best method to make use if the study would involve
describing the process using which a phenomenon would occur. For instance, an
individual would make use of interviews to gather data about how people can
reach a decision not to have children and how others would have responded to
the decision. To understand these processes, an individual would want to
exchange dialogue with a respondent. When they begin to share their story with
you, new questions that had not occurred to you in interviews would arise as the
story of every person is unique.
Also, close-ended survey questions will not be as effective when it comes to capturing
the complex process.
During a structured interview, the pre-determined questions he or she would ask are all
correlated to important competencies of job which are derived from a detailed job
description. The questions can be either behavioral or situational. They have been rated
with a specific scoring system with a range of acceptable answers. When there is more
than one interviewer, the team must reach a consensus on the order of questions and
the answers that have been interpreted.
 


	2. How do you  conduct a structured interview?
Step 1: Job analysis
For every position, an individual would have to make use of job analysis in order to match the skills to
job tasks. Information from this process is important to design a structured interview. It would enable
you to develop a professional and informative job ad, structured interview questions as well as ranges of
salary. Apart from selection, it would enable to help towards the training and needs of the organization.
Step 2: Define requirements
Now, that an individual would have a list of requirements required for the position, an individual would
need to provide the full definition for each one. For instance, what would be the communication skills.
We all would understand it in the abstract but an individual would need to indicate what this would
mean for a specific role. This would be a great help for later when an individual would have to develop a
grading scale or examples of behavioral.
Develop lead and probing questions: Interview questions must be developed with great care, and with
the help of an expert. Assuming that an individual would have to evaluate around six attributes, an
individual can develop a set of 12 structured questions of interview. The number would be largely up to
you.
Both situational and behavioral questions are job-related. An individual has the ability to choose great
questions from existing lists and categorize them as per the requirements he or she want to assess. If an
individual that is expected to happen on a regular basis to a position, he or she can include them in the
process.
Step 4: Determine grading scale
The presence of a scoring system refers to an important to make sure decisions that are objective. An
individual would want to choose the common scale of five or seven points that range from low to high.
They key here is to accurately define the level of scoring.
As per the above example, the grading scale may look like this:
Level 1- Low: Handles interpersonal situations involving little or no tension or
discomfort and requires close guidance
Level 3- Average: Handles interpersonal situations involving a moderate degree of
tension or discomfort and requires occasional guidance
 


	3. What is an  Unstructured Interview?
An unstructured interview refers to a type of interview that happens to be non-
directive in nature. Here, the interviewer doesn’t rely on set of standardized
questions but adopt when they gather relevant information from the respondent
in line with the purpose of the interview.
In some way, an unstructured interview is similar to an everyday conversation as of its
informal and nature that is free-flowing. Unstructured interviews can be made use of in
various fields especially sociology and it is also adopted for market research and
recruitment process.
An unstructured interview can go in any direction. In this example, you could have
chosen to try to identify more kinds of childhood illnesses. You could have asked about
diseases that occur in very young children. Or you could have expanded upon each
illness identified as hot or cold.
There is no one right way to do an unstructured interview. The important thing is to
gather and record information about aspects of the belief system. You proceed in any
order that is natural. You can always return to a subject that you did not explore at the
time it was mentioned. Make notes to remind yourself to go back and ask more about
certain topics.
 


	4. 2nd Answer
Research would  enable to take the project to the next level, and can also take you
to the next stage of your career. It has the capacity to solve existing issues and it
has important role in the process of making decisions for each and every
individual. By researching all the facts and figures, an individual would be better
equipped to completely understand the issues that the individuals are trying to
solve and are more capable to make the best decision to reach their goals.
WHY DO WE NEED RESEARCH?
Research refers to a careful and a detailed study of a particular problem, with the use of
scientific methods. An in-depth analysis of the information would create space to
generate new questions, concepts and understanding. The main aim of research is to
explore the unknown and unlock new possibilities. It is an important component of
success.
Over the years. Business has focused on the need to do research. An individual would
probably notice an organization hiring managers and analysts. The main aim of the
business research is to determine the goals as well as the opportunities of an
organization. It is important when it comes to making business decisions and allocation
of the available resources.
There are a few benefits of research that are important. Following are some of them:
EXPANDS YOUR KNOWLEDGE BASE:
One of the greatest advantages of research is to learn and get a deep understanding.
The deeper you dig into a topic, the more you deserve. Also, research has the power to
enable to build on any personal experience an individual has on the subject.
KEEPS YOU UP TO DATE:
Research would encourage an individual to discover the most recent information that
was available. Updated information would prevent from falling behind and enables to
present the accurate information. An individual is better equipped to develop ideas and
talk about a topic when he or she is armed with the latest inputs.
BUILDS YOUR CREDIBILITY
Research provides you with a good foundation upon which you can develop your
thoughts and ideas. People take you more seriously when your suggestions are backed
by research. You can speak with greater confidence because you know that the
information is accurate.
4. SPARKS CONNECTIONS
Take any leading nonprofit organization, you’ll see how they have a strong
research arm supported by real-life stories. Research also becomes the base
 


	5. upon which real-life  connections and impact can be made. It even helps you
communicate better with others and conveys why you’re pursuing something.
ENCOURAGES CURIOSITY:
Research is about existing information that would help to create new ideas as well as
opinions. In the process, it would spark curiosity as he or she is encouraged to explore
and gain a deeper insight into a subject. Curiosity would lead to a higher level of
positivity and low level of anxiety.
An appropriate research strategy will not only provide a direction to the study and also
enables to choose the correct method in order to collect and analyze the data for the
research. So, it is very important to choose an appreciate strategy while the research
gets conducted.
Qualitative Research Strategy: Not each time research would involve numbers or
calculations that an individual would analyze. Sometimes, an individual would have to
understand the underlying opinions and the reasons for deep knowledge of the problem.
It would provide insights into the research problem and enables to achieve objectives of
the research by different methods like interviews, observations, open-ended surveys,
oral history and focus groups.
Quantitative Research Strategy: Another method to figure out is to look at the
patterns when it comes to numeric data, and this can only be done analyzed using
statistics.
Descriptive Research Strategy
As the name suggests, a descriptive strategy is used when you want to describe a
particular situation. It observes and describes the behavior of an individual, community,
group or a thing without affecting it in any way. The best part about descriptive strategy
is that the subject is being observed in an unchanged and completely natural
environment. It does not manipulate any condition; it just describes what already exists
in surrounding and can help to uncover the hidden facts and figures of the subject.
Analytical Research Strategy
Analytical research strategy involves the use of already available facts and information.
A researcher studies and analyzes the available data in an attempt to explain the
complex problems. It answers ‘why is it this way’ and ‘how it came to be’ type questions
and usually concerns itself with cause-effect relationships.
Applied or Action Research Strategy
 


	6. This strategy can  be used in various fields, like for example, researching which strategy
work best to motivate physically challenged students, studying different Cell phone
designs to determine which is the most efficient for working women, Development of
strategies to introduce change in M.C. Donald global supply chain management or an
investigation for the ways of improving employee motivation in Google.
Fundamental or Basic Research Strategy
Do you know the factors impacting each stage of a tertiary food chain? I guess you do!
However, as a researcher, you are very curious to know their impact rate and therefore
you want to critically analyze more about these factors. Well! What you exactly doing is
that you are gathering knowledge for the sake of the knowledge and this is the
fundamental research strategy.
It may have limited direct applications, but the researcher has careful control over the
conditions.
Critical Research Strategy: As the term says, an important analysis refers to the
foundation or the basics of the study. This is used to reveal faulty claims regarding the
society. By using this strategy, a researcher would pick any conclusion or theory that
gets made with respect to the society.
Interpretive Research Strategy: The interpretive research strategy happens to be very
similar to qualitative research strategy. It would interpret the social reality through a
sense-making process instead of a hypothesis testing process. In simple words, it would
explain and understand the life and society through human experience. It would focus
on human significance and meaning.
 


	7. 3rd Answer
3a.
Introduction: Intention  is the independent variable and the behavior is the dependent
variable. This is because the behavior depends on the intention.
The independent variable refers to the characteristic of a psychology experiment that
gets manipulated or changed by researchers. For instance, in an experiment that looks
at the effects of studying on the test scores, studying is the independent variable.
Researchers would try to determine if changes to the independent variable and this
would result in significant changes to the dependent variable.
Researchers are interested when it comes to investigation of the effects of the
independent variable on other variables, and these are known as dependent variables.
The independent variable refers to the one that the researchers would either manipulate
or that already exists and isn’t dependent on other variables. Also, the intention is
affected by various other factors. So, intention is a mediator and also a dependent
variable. The host of other factors like attitude’, ‘subjective norms’ and ‘perceived
control’ are independent variable.
A mediator variable would explain the how or why of a relationship between an
independent variable and its dependent variable.
In a mediation model, the independent variable and this cannot influence the depend
In a mediation model, the independent variable cannot influence the dependent variable
directly, and instead does so by means of a third variable, a ‘middle-man’.
In psychology, the mediator variable is often known as intervening variable. However,
the lines between the two terms are fuzzy, and they are used in that way.
Full Mediation and Partial Mediation
Full mediation is when the entire relationship between the independent & dependent
variables is through the mediator variable. If you take away the mediator, the
relationship disappears. Since the real world is a complicated place with many
interactions, this is less common than partial mediation.
Partial mediation happens when the mediating variable is only responsible for a part of
the relationship between independent & dependent variables. If the mediating variable
is eliminated, there will still be a relationship between the independent and dependent
variables; it just won’t be as strong.
Mediational Hypotheses: Mediational hypotheses, by definition, include full (complete)
mediation. In other words, the independent variable has zero effect on the dependent
variable; the causal relationship depends entirely on the mediator.
 


	8. 3b.
A conceptual model  refers to the model of an application that the designer would want
users to understand. By making use of the software and perhaps to read its
documentation, users would build a model in their minds on how it would work. It is the
best if the model that the users would build in their minds like the one the designers
intended to.
This model would provide the degree of freedom that is given to the user when it comes
to accomplishing the task and achievement of the goals. In some situations, the task
flow is more linear, and this gives the user less degrees of freedom in terms of
alternative ways of the interaction. In other cases, the flow of task is unstructured.
Following this, the conceptual model is divided into two main categories:
Conceptual models differ in the degrees of freedom given to the user in accomplishing
tasks and achieving goals. In some cases, the task flow is highly structured and linear,
thus giving the user less degrees of freedom in terms of alternative ways of the
interaction. In other cases, the task flow is unstructured, thus giving the user more
degrees of freedom in terms of alternatives in how to perform the interaction. Following
this, typologies of conceptual models can be divided into two main categories:
sequential and structured, non-sequential and unstructured.
Developing a conceptual model before a user interface is designed; it is tempted to
jump right into discussion of the concepts of user interface, such as control panels,
menus and data displays. The temptation is by the tendency of sales and people of
marketing to state functional needs with respect to the window layout and mouse click.
When marketing needs are stated in UI terms, the individual would gracefully decline
and them and demand needs that are stated with respect to the task, the problems that
the users would face and the goals that they would have to achieve.
A conceptual model is not a user interface. It is not expressed in terms of keystrokes,
mouse actions, dialog boxes, controls, or screen graphics. It is expressed in terms of
the concepts of the intended users’ tasks: the data users manipulate, how the data is
organized, and what users do to the data. A conceptual model explains, abstractly, the
function of the software and what concepts people need to be aware of in order to use
it. The idea is that by carefully crafting an explicit conceptual model, and then designing
a UI from that, the resulting software will be cleaner, simpler, and easier to understand.
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